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“We're definitely coming back
next year. This session was wort

every dime and then some!”
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If this is what you want your audience toSAY ...
then you're in LUCK]

Consider this your personal guide to meeting ssgdaside this guide, we provide
you with room set up guidelines, your very own étist when hiring a speaker or
setting up an event, and suggestions on how teeadarach audience members’ needs.
Whether you are a meeting planner of large evamseoely setting up your next team
meeting, this guide will help you be a big hit!

Your event relies on the planning you put intd_ét us help you find and select the
right speaker, provide the best environment fomryaudience and look good doing it. We
want your event to be successful and we're hehelp. If you have any questions or

need help, just give us a calk866-382-0121.

FINDING A SPEAKER FOR YOUR EVENT
There are several sites that list speakers; theskiyding theright speaker. Here are a
few places for you to look:

National Speakers Association: www.nsaspeaker.org
Local NSA Chapter: www.nsacentralflorida.com
Speaker Match: www.speakermatch.com
Speakers Bureaus: www.premierespeakers.com
www.fivestarspeakers.com
www.goldstars.com
(Many more bureaus may be found in Google: spedkaeaus)

When selecting a speaker, it is a good idea to makeyou consider yolnudget , their
style for your event, and thereferences . A great profile does not always mean this is
the speaker for your event, but they could be. ldeeea few key items for you to review
when ensuring a good fit for your event and theakpeyou choose:

Does the speaker have a video online or on DVD?

Does this speaker/speaker’s office actually dematesthe service you

expect your speaker to present?

Does this speaker have references?

Does this speaker have a non-profit rate, as well @orporate rate?

Does this speaker have “real-world” experienceaaryarea of need?
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WHAT WILL YOUR EVENT ROOM LOOK LIKE?

Room set up makes a big difference. Let’s look at®all groups first. (less than 40
people)All of the below small group setups provide for artourage the audience to take
an active role in the presentation or meeting antbimmunicate with their peers.

Large group setups, suchHseater or Classroomon the next page, are sometimes used
small group presentations without realizing they mwark against the learning goals of the
program. When an audience is able to make eye conith other members the audience
builds a sense of community and group learning iecc@mall group setups are ideal for
strategic meetings, focus groups, information stgastatus reports and introduction of ne
ideas.
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Rectangle: For meetings where hierarchy is not an
issue. Excellent for facilitator led meetings. Encourages
audience participation.

Awkward to use any visuals.
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n Boardroom: Very good for groups between 6 and 15.
Suggests formality and hierarchy. Over 15, people at the
far end table may feel left out and form a separate group.
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Perpendicular Style: Seats can be on either outside or
inside of tables. Instructor can survey students' work.
Easy exchange between presenter and audience. Center
usable for exhibits or demos.
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U-Shape: Encourages collaboration. Center area usable
for simulations and role plays. Can be used with or
without speaker table.
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= Semi-circle: Can be setup with or without tables.

- = Presenter's role is minimal. Excellent for emotional

c S sessions such as sharing grief. Encourages a sense of
uvu group and bonding.
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WHAT WILL YOUR EVENT ROOM LOOK LIKE?

Large Group Setups (usually more than 40 peop)el'he most commonly used room set
up for large groups isheater style, but it may not always be your best cha8®ssions
with meals often us€eam Tablestyle, but withTeam Tableor Round Tables remember
to remove two of the chairs to keep people fromrmatheir back to the speaker.

Theater style supports presentations where speakers dmone about the room or
conduct any activities with partners or group iattion. If the presentation involves note
taking or reference to handout mater@assroomstyle is a better choice as it provides a
writing surface.

Chevron style is an excellent choice for audience intavdyt It is very flexible, good for
either large or small groups and fosters a senaedience involvement as the audience ¢
see others and get feedback from them, providingroup activities, as well.

Theater Style: Accommodates the most people
per area. About 10-13 square feet per person.
Appropriate for lectures and keynoters.

Note taking cumbersome for audience.

Classroom Style : Same as Theater Style but with
tables. About 17-20 square feet per person.
Supports note taking and use of handout materials.

Chevron Style: Provides place for beverages.
and elbows. Most interactive of large group setups.
Promotes a sense of participation.

About 20-23 square feet per person.

Can be setup with or without tables.

Modified Chevron: Can be setup with or without tables.
Improves visibility of speaker and visuals from side sections.
More interactive than Theater or Classroom.

o
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Once you have chosen your speaker, there are sptimags to consider and missing
just one thing can dramatically impact your ev&a.sure you get it all handled ahead
of time, so you enjoy the fruits of your hard wark the day of your event.
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You are well on your way to having an amazing eveht

There are of course, other items to consider, sucs:

Food for your participants
Décor for the room or tables
Event Program

Handouts and Agenda
Videographer

Photographer

and much more... but when you get it put together, th important part
is did your participants get what you promised andlid they enjoy the
experience? In your case, we know the answer wilebYES!

And if you are still looking for a speaker who willWOW you and
..your audience each and every time, just turn theage...
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“Monica is awesome an(

highly motivating!”
H.Yarbrough Contagious Conferenc
Attendee

“This session was priceless
Monica’s motivation and
spirit is amazing!”
Janice,Orlando Woman Newspaps

“Monica was exceptionall

relevant and effective. She involved the audiencery well.”
Mike BaggerlyJU.S. Mint

“Good content, excellent seminar leader.”
J. Reedl.S Navy

“...energetic, effective, engaging!’’
H. Zeller,Astra-Zenecs

“Monica is the bomb and one of the best speakersvaoman could eve

ask for!”
Contagious Conference Attendee

“Monica has a natural ability to inspire and evokea response fro

the attendees. Thank you for a great day!
Shellie SauerwhileRennsylvania House of Representati

“Great energy level, good suggestions on what metti® work

and why.”
Greg Hagg,Sherwin Williams

“Monica was very, very good. One of the best facthtors | have

witnessed in my over 36 years of taking seminars
Mr. D. Martin, Honeywell FM&T
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KEY NOTE PROGRAMS
AND
PRODUCTS FOR YOUR PARTICIPANTS
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H ow can someone who claims to be the world’s

first “non-motivational speaker”, get so much peais
about how motivating she is?

BecauseMonica Wofford, CSP is motivating!
She is also:

Entertaining

Upbeat

Lively

Real-World Experienced
Content Driven

FOCUSED ON RESULTS!

Monica Wofford, CSP provides results, not rah-rah.
Her audiences am@ptivated, connectecandready to
act! THEY WANT MORE OF HER!85% percent of Monica's clientequest her againor
refer her to others. Monica's real world experisnedusiness owner, award winni@grtified
Speaking Professional (CSR, Certified CORE MAP™ Coach to high achievers,|€gé
Professor, Conference Coordinator, Regional Trgilirector, author, and accomplished
trainer — plus a degree in Speech CommunicaéiniMBA, Langevin Master Trainer and
extensive education personality profiles -- allow her to delivehigh energy sessionthat
provideleadership developmentesults, not just rah-rah.

This current President of an Orlando Non-Profieditlent-Elect of the Central Florida
National Speakers Association, Master Trainer,@E® of Contagious Confidence
Conferences for Women, interacts with audiencegays that are oftehumorous and helps
leaders have employees wétay longer, produce moreandcomplain less Most recently,
Wofford’s Contagious Leadership™ training was resole forreducing one company’s
turnover by 74%, resulting in &2.4 million dollar savings to the bottom line

More onMonica Wofford, CSP is available in this guide. You'll find key notestriptions,
sample training programs, biography, partial cliestt videos and pictures of the speaker and
trainer that just may be the perfect fit for yoaxhevent.

For booking information, contact us at:
|anine@monicawofford.com
1-866-382-0121
For more information from our websites, go to:
www.monicawofford.com

WWW.contagiousconferences.com
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Target Audience:
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What clients might say who need this program:

“We need our managers to do a better job of develapg the front line.”

“Many of our managers are struggling with admitting they don’t know how
to do their job and coaching others that report ® them.”

“l have several new managers who need training.”

“l am tired of dealing with people problems!”

Products for this presentation:
Contagious Leadership™
Book and CDs.

See products page for more information
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What clients might say who need this program:

“We need someone upbeat and motivating to ‘pump updur audience.”
“We have a lot of negativity issues and | want thento stop!”

Products for this presentation:
Contagious Confidence™ CD Set

See products page for more information
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Target Audience:

What clients might say who need this program:

“This event is going to help us focus on our custoans and we need a speaker who can
help us do that.”

“We are in need of some customer service training!

“We want an upbeat motivational speaker that can &
everything we learned together and put it in custmer terms.”

Products for this presentation:
Contagious Customer Service DVD Set

See products page for more information
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RESOURCE DETAILS PRICING

220 pages of leadership.

Contagious Leadership $20.00each
shares 10 steps to transform

from manager to leader. A Group Pricing: Yes
must read for those promoted

but not prepared.

5 CDs of Contagious

Leadership and 1 CD of $89.97each
templates to put to use now.

This audio has been called Group Pricing: Yes
the book on steroids.

2 CDs of Contagious

Confidence. Learn how to $49.97each
stand proud in any crowd and

get a grip on the “voices in Group Pricing: Yes
your head”, plus a bonus CD

of Contagious

Communication.

Learn the secrets your

competition wouldn’t want $149.97each
you to know. Who is your '
customer and what do they

want. Gain all you need with

this one hour DVD and

workbook on CD.

For more products and learning tools by
Monica Wofford, go to
www.monicawofford.com/products.html
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Low Resolution Print Format:

High Resolution and EPS Formats are available at:
www.monicawofford.com/press.html

Action Photos of Monica Wofford:

TRAINING TIP
Giving your participants sugary treats, such as candy or chocolate, in the morning of a
training session, will increase an exaggerated lack of energy in the afternoon.
Participants already struggle with energy after lunch. Try to avoid compounding the
problem by giving them a sugar high in the AM and then expecting them not to crash
when the sugar wears off.
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The US Mint

Cabella’s

Estee Lauder

Hallmark

Cingular Wireless/AT&T

Ft. Stewart Military Base

The Federal Traffic and Safety Administration (TSA)
Boehringer Ingelheim

The Reznick Group

Combined Insurance

United Health Services

Kaleida Health

DSM Pharmaceuticals

Hormel Foods

Bath Fitter of Canada

Fabricville of Canada

Blue Cross Blue Shield Association
Tallahassee Society of Association Executives
Florida Association of School Nutrition

Florida Association of Mortgage Brokers
National Speakers Association of South Africa
National Speakers Association of Georgia
Society for Human Resource Management(SHRM)
Meeting Professionals International (MPI)
University of Phoenix

University of Minnesota

Parker College of Chiropractic/ Parker Seminars
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Our Promiseto You

Not all speakers are right for your event and we'tddaim to be right for every event,
but our customers have been very pleased withewrcges and we, at Monica Wofford
International, Inc., give you this 100% satisfastguarantee:

With Monica Wofford, MBA, CSP, you will find reasahle fees for a high quality
service. We pride ourselves on meeting our custemereds and not taking on a job
unless we are confident that we can provide whatoroyour audience needs. No need is
too great or “needy” and we do everything we cam&ke you and your event a big
success.

We do not require tepid water or special technal®dig do not typically use Power Point
and we promise not to read from any slides or hatsd®/e are professionals and we
bring most of what we use with us. We’'re not prideeanas and we never lose sight of
the job we are there to do. In fact, we believe walnever have to use this humorous
Maxine saying to describe us and we assure yowyilvaever say it about you. (But we
thought you might enjoy it as we know there areedtout there fit this description.)

With Monica Wofford, MBA, CSP and Monica Woffordternational, Inc. and any of
our affiliates, the goal is to put you, our custonfiest, foremost and top priority. Your
satisfaction isL00% guaranteedand if for any reason you are not satisfied, yoo'td
pay us. It is that simple.
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“What you learn and

what you do about it is

completely and totally
100% up to you.
Guaranteed!”
Monica Wofford
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